
WESTERN CANADIAN HMI

ÅDiversifying Enterprises To Increase 

Profits



2016 PROJECTED RETURNS (ND)

ÅCorn ($72.97)

ÅSoybeans ( $8.15)

ÅWinter Wheat         ($40.98)

ÅSunflowers             ($54.94)

ÅOats                     ($101.74)



IS THIS YOUR CUSTOMER?
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OR IS THIS?
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FOOD DOLLAR

Å14% To The Farmer

Å86% To Processing and 

Marketing

ÅWHY????





$$$$

ÅWe Want To Capture A Larger 

Percentage Of The Food Dollar!

ÅMarket To End User As Much As 

Possible!



ONE MUST UNDERSTAND TRENDS!

ÅDO YOUR HOMEWORK!!!!



TRENDS ACROSS ALL AG SECTORS

9

Å Increased Emphasis on Soil Health.

Å Reduction of harmful runoff.

ÅWater concerns. (Aquifers, Impoundments)

ÅWeather Variability ïDrought, flooding, heat, cold.

ÅGHG Emissions.

Å Reducing reliance on external inputs.

Å U.S. and global economies. 

Å Expanded market opportunities

ÅMove away from commodity specialization and towards multi-enterprise 
systems.  



ñWHATôS HOTò SURVEY

ÅNational Restaurant 

Association

ïSurvey of 1,000 chefs

ïSmaller entrée items

ïMore grass fed items

ïNatural, organic, 

sustainable, locally or 

regionally grown



VALUE OF GRASS FED BEEF MARKET
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Å1998

Å100+serious grass fed beef producers

Å$4-$5 million retail value ïDomestic

ÅIndustry in infancy

Å2014:

ÅMore than $2.5 billion+ sold in U.S.

Å$550 million domestic

Å$2.0 billion+ imported (WHY?)

ÅMore than 3500producers involved.

ÅGrowing @ 25-30%rate annually.



WHAT ABOUT GMOôS?
93% OF THOSE SURVEYED WANT GMO OR 

BIOLOGICALLY ENGINEERED FOODS LABELED

ÅABC News 6/19/15



FORGET THE GMO ARGUMENT

You can grow all the GMOôs you want 

but if the consumer doesnôt buy them 

who are you going to sell them to?



ÅWe have to realize that the consumer 

is always right!

ÅIf they want pink eggs we better 

produce pink eggs!

ÅGive Them What They Want!



THE U.S. SPENDS MORE ON HEALTH CARE 

THAN ANY OTHER COUNTRY, YET:

ÅUSA has now dropped to the 42ndhealthiest country in the world.

Å1st in ADD, ADHD

Å1st in chronic degenerative diseases

Å1st in all auto-immune diseases

Å1st in all cancers

Å1st in osteoporosis

Å1st in obesity 



Average of 27 kinds of vegetables é

ÅCopper declined by76%

ÅCalcium declinedby46%

ÅIron declinedby27%

ÅMagnesium declinedby24%

ÅPotassium declinedby16%

Ref: David Thomas óA study on the mineral depletion 
of the foods available to us as a nation over the 
period 1940 to 1991ô. Nutrition and Health 2003; 
17: 85-115 

MINERAL DEPLETION IN VEGETABLES1940 - 1991



Average of 10 kinds of meat é

ÅCopper declined by24%

ÅCalcium declinedby41%

ÅIron declinedby54%

ÅMagnesium declinedby10%

ÅPotassium declinedby16%

Ref: David Thomas óA study on the mineral depletion 
of the foods available to us as a nation over the 
period 1940 to 1991ô. Nutrition and Health 2003; 
17: 85-115

MINERAL DEPLETION IN MEAT1940 - 1991



The Nutrient Density of Food has: 
Decreased Anywhere from 15% to 65% in 

the last 50 Years!

ÅConsumers Are Not Satisfied With This!



INCREASING EMPHASIS ON FOOD AS HEALTH

ÅIncreasing number of consumers 

looking at food as health.



Healthy Plants Healthy Animals Healthy People

HEALTHY SOIL

Clean Water Clean Air



FOCUS ON THERESOURCE!


